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These are the DiamondBacks Brand 
Guidelines. Our brand is how we visually 
represent ourselves as a sporting 
organisation.

The DiamondBacks brand is extremely 
important and the way we represent our club 
visually forms an important part of our public 
image. Consistency in how we do this is vital 
in ensuring the creation of a strong, powerful 
and successful brand.

No deviation from these guidelines by way of 
adaptation or alteration is acceptable.  
By following these guidelines you will be 
helping to ensure DiamondBacks maintains a 
strong, powerful and successful brand.

For any questions regarding these guidelines 
or the use of the DiamondBacks brand 
please refer to the Contact page.



DiamondBacks Brand Guidelines Special 75th Year Edition V1 3

Our Name

Where DiamondBacks is written in any circumstance it should be written as one word with 
a capital D and B as follows:

DiamondBacks
Administrative/financial documents such as registration forms, invoices and subs notices 
will use the following title:

Prince of Wales Wellington Hockey Club trading as DiamondBacks
Non-administrative documents such as flyers, brochures and notices to members will use 
the following title:

DiamondBacks
Whilst playing, the scoreboard will have the following title:

DBacks
Note: ‘the’ may be used in front of DiamondBacks where it is needed grammatically but 
should be avoided at all other times.
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Our Logo Variations

This is the DiamondBacks Hockey Club 
master logo. Its has been deliberately 
configured and should never be altered, 
recreated or reset.

Master Logo Greyscale Mono

To ensure the brand is represented as consistently as possible, multiple variations of the master logo are available 
for use to allow restrictions with application. Please ensure you use the correct logo for your situation.

This logo cannot be reproduced without approval. Please refer to the Contact page should you have any 
questions.

Solid Colour Simplified

For use when the 
DiamondBacks 
gradients cannot be 
reproduced.

For use when colour 
cannot be used.

For use when 
application is smaller 
than 40mm in height 
or for embroidery 
applications that are 
smaller than 100mm.

The logo is simplified 
so there is less 
intricate detail for 
greater clarity.

For use when only 
one colour can be 
used. 

Use of the mono 
logo is limited to 
black (positive) or 
white (reverse) on 
approved club colour 
backgrounds.
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Our Logo Usage

The DiamondBacks logo is to be included on 
all correspondence (including administrative 
and non-administrative documentation), 
stationery, signage, etc.

The following need to be taken into account when using 
the DiamondBacks logo:

•	 When using the DiamondBacks logo, choose the 
highest resolution appropriate for your medium. 
300DPI is the minimum resolution for all print 
applications and 72DPI is the minimum resolution for 
all online application.

•	 The logo must not be altered or distorted in any 
horizontal and/or vertical dimensions. The logo 
may be resized to meet the specific needs but the 
dimensions are to remain fixed.

•	 Please ensure you are using the correct file type for 
your application. Vector (AI) for all official printing, 
JPEG for inhouse printing, and PNG for all online 
use.

•	 The logo must not be animated in 3D.

•	 The integrity of the logo must remain intact and 
distinctive when overlaid on photographs or 
other images. Please refer to the clear space 
requirements.

•	 Please ensure the correct logo variation is used for 
your medium and size requirements.

•	 For all applications of the DiamondBacks logo the 
clear space requirements must be adhered to. 

The club’s Prince of Wales Wellington emblem is 
not to be used on any public facing documentation 
(intended for the public of members of the club). 
The POWW emblem may only be used on 
administration documentation and business to business 
communications.

The DiamondBacks logo must be used on all 
sponsorship material to ensure the relationship is visible 
and acknowledged.

Proudly supporting the DiamondBacks HC.
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Our Logo Clear Space & Minimum Size

To ensure the legibility of our logo minimum 
clearance space and minimum size rules 
must be maintained at all times.

The preferred clearance space measurement 
is based on the height of the letter ‘B’ within 
the logo. This distance should be maintained 
on all sides. Please note that exceptions can 
be made to this rule for material produced by 
the DiamondBacks Hockey Club.

The minimum size at which the master logo 
should appear is 40 mm in height.

The minimum size at which the simplified 
logo should appear is 30 mm in height.

Clear Space Minimum Size: Master Logo

Minimum Size: Simplified Logo

30mm

40mm
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Light Grey
PMS 4 C
C32 M26 Y25 K0
R177 G176 B178
#b1b1b3

Our Colour Palette

Our primary colour palette is made up of 4 
colours, plus Black and White.

These colours make up our logo and should 
also be used as accurately as possible for 
imagery, backgrounds, marketing material and 
uniforms.

Our brand also includes gradients and these 
are only for use within the logo and should not 
be used for any other application.

Primary Palette Gradients

Dark Grey
PMS 10 C
C57 M49 Y47 K14
R113 G112 B114
#727073

Deep Grey
PMS 7 C
C57 M49 Y47 K53
R70 G71 B72
#464748

Maroon
PMS 202
C30 M100 Y98 K42
R118 G18 B21
#761215

Black
C0 M0 Y0 K100
R0 G0 B0
#000000

White
C0 M0 Y0 K0
R255 G255 B255
#ffffff

Maroon Light Maroon
C31 M100 Y98 K1
R180 G40 B47
#b4282f

Light Grey White
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Primary Font

This is Philosopher Regular. It should be used for 
sub headlines and introductory paragraphs and 
can be used in uppercase or sentence case.

abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*

THIS IS PROMETHIAN BOLD. IT SHOULD BE USED FOR THE LOGO AND 
SPEC IAL DESIGNS ONLY. IT SHOULD BE SET IN UPPERC ASE ONLY. IT IS NOT 
TO BE USED FOR HEADINGS OR BODY COPY.

ABC DEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*

Our Fonts

Our primary font is Philosopher. This is 
free to download from Google Fonts (fonts.
google.com). Search ‘Philosopher’ to find the 
font, then click ‘Get Font’ to download the zip 
folder. Open the zip folder and install the font 
file to your computer for it to be available in 
all your programs.

Our logo font is Promethian Bold. This font 
can be purchased from Myfonts (myfonts.
com). SKU 86859_2266_1.

Our general use font is Arial. This is standard 
on all computer platforms and is a clean, 
legible and accessible font.

The use of Philosopher Italic and Philosopher Bold Italic is not recommended but can be used in 
certain circumstances where added emphasis is needed.

Logo Font

This is Arial Regular. It should be used for body copy, captions, information graphics and all 
lower level copy and should be set in sentence case. Arial Bold can also be used to highlight 
or add emphasis.

abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*

General Use Font

This is Philosopher Bold. It should be used 
for headlines and hero statements and can be 
used in uppercase or sentence case.

abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*
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Our Graphic Elements

For special circumstances the following 
graphic elements can be used to create 
supporting visuals to further boost the club’s 
brand presence.

Any new graphic emblem using any of these 
elements must first be briefed and approved 
by the DiamondBacks Board.

The following emblem is an example of the 
graphic elements being used to recognise 
an achievement within the club. The 6from6 
Emblem is designed to complement and 
support the DiamondBacks brand.

Snake Wordmark

POWW Snake Scales

Shield

FROM 6 IN 2024
PLM•PLW•FGW•4M•4W•5M
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Celebrating Our 75th Year

2025 marks the club’s 75th year and to 
celebrate and acknowledge this milestone  
the following emblem has been designed.

This emblem cannot be used as a stand 
alone visual and must always be present  
with the master logo. 

For all official club communication in 2025 
the greyscale version must be used with 
configuration and clear space guidelines 
provided on page 13.

For specific 75 year celebration 
communication and marketing the specially 
coloured emblem may be used and featured 
prominently, providing the DiamondBacks 
master logo is present in the layout. 
Examples are shown on page 13.

GreyscaleSpecial Colour

For use on all official DiamondBacks 
club communication in 2025 with specific 
configuration requirements with the 
DiamondBacks master logo. Please see 
page 13 for configuration requirements.

For use on specific 75 year celebration 
communication only. The DiamondBacks 
master logo must be present within the 
design, but is not restricted to a specific 
configuration.
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Our Special 75th Year Colours 

The Dark Green has a special place in our 
history with old club uniforms using this 
colour. 

The use of Dark Green or Green can only 
occur when producing communications 
specifically for our 75th year celebrations.

Special Colour Palette

Light Grey
PMS 4 C
C32 M26 Y25 K0
R177 G176 B178
#b1b1b3

Dark Grey
PMS 10 C
C57 M49 Y47 K14
R113 G112 B114
#727073

Dark Green
C88 M53 Y68 K57
R11 G57 B52
#0D3934

Green
C89 M41 Y75 K37
R9 G87 B68
#045542

Special Gradients

Dark Green Green

Dark Grey Light Grey
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Our 75th Emblem Variations

Master Emblem - Stand Alone Master Emblem - Lock-up Mono

Simplified

For use when the 
DiamondBacks gradients 
cannot be reproduced. Or 
only single colour printing 
is possible.

For use when application 
is smaller than 30mm in 
height or for embroidery 
applications.

The emblem is simplified 
so there is less intricate 
detail for greater clarity.

For all official DiamondBacks club communication 
in 2025 this lock-up configuration with the 
DiamondBacks Master Logo must be used.

For use on specific 75 year celebration 
communication only. The DiamondBacks 
master logo must be present within the 
design, but is not restricted to a specific 
configuration. This applies to mono and 
simplified versions as well. Some exceptions 
can apply, such as with uniform designs. 
Please contact our Brand & Marketing 
Coordinator for further guidance.
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Usage Examples

75 Year Email Header Bumper Sticker

Because the 75 Year email communicates and 
celebrates the 75 year history of the club, the use 
of the 75 Year Emblem Stand Alone version is 
acceptable. The DiamondBacks logo must be present 
within the design such as within the footer.

Because the 75 Year email is also an official 
communication of the club the 75 Year Emblem in 
lock-up with the DiamondBacks logo can also be used.

2020-2021-2022-2023-2024
Lord Mayor’s Trophy 
Best Performed Club

Ron Mills Memorial Trophy 
Best Junior Achievement

PROUD MEMBER 2025

2020-2021-2022-2023-2024
Lord Mayor’s Trophy 
Best Performed Club

Ron Mills Memorial Trophy 
Best Junior Achievement

PROUD MEMBER 2025

The following versions of the DiamondBacks 2025 Bumper Sticker show how 
the two 75 Year Emblem configurations can be used. Above, the 75 Year 
Emblem Stand Alone version is used and is used with the DiamondBacks logo 
within the design.

This version of the bumper sticker uses the 75 Year Emblem Lock-up version. 
Notice the specific clear space requirements of the lock-up (page 13) and the 
use of grey for the ‘75’. This is deliberate to ensure the hierarchy of elements 
are maintained - the DiamondBacks logo must always be the most prominent 
element.
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Contact

For help or questions regarding the 
implementation of the DiamondBacks brand 
please contact the DiamondBacks Marketing 
& Brand Coordinator.

Chris Price

Mob: 0438 012 023 
Email: chrisprice.tas@gmail.com


